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Westshore District Coverage
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Methodologies Used

Stakeholder Interviews Online Survey within District Footprint
| Major corporations | Direct mail 7% In-person visits
—! postcards
‘ Residents = Handout cards
Pod  E-blasts
= \\orkers D i -
. N Social media
. Phonecalls
‘?.'A Alliance members gj Press release

Close to 1,200 participants overall



Profile of Westshore Workers
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Profile of Westshore Residents
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Amenities & Assets
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Priorities & Reflections
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Top Expectations
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Expectation Gaps
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Strongest Demands
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Brought to you by Westshore Alliance
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Additional data from the study will be
available through the Westshore

Alliance




